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Abstract

Relevance. Improvement of forms and methods of PR-experts preparation is of immediate rele-
vance. The authors consider the instilling of communication management and information-analytical
knowledge and skills to students in the learning process to be an effective alternative to the pan-
demic of “clip” thinking, the danger of which the President of the Russian Federation warned about
in the strategic planning document (the Executive Order Ne 203 of 09.05.2017 “On the 2017-2030
Strategy for the Development of an Information Society in the Russian Federation”).

Goal is to cover the issues related to the development of the thematic content of academic disciplines
of the information-technology unit to prepare PR-specialists (educational programme 42.03.01 “Ad-
vertising and Public Relations”), ensuring the formation of not only versatile, but also professional
competences. In order to achieve this goal it is necessary to explore the PR-interaction field formed
by both business interests and regulatory documents.

Procedure and methods. The research is based on the information modeling of the PR-interaction
(communication) and systemic analysis of the information technology control of the PR-expert’s
activity. The analysis of current regulatory documents in the PR-industry, projects and analytical
materials of professionally-oriented communities ensured the relevance and practical value of the
results obtained.

Scientific novelty and/or theoretical and/or practical significance. Regarding the information-tech-
nology training of future professionals, the research results allow optimizing the process of profes-
sional education to overcome the “gap” between the academic model of a graduate (supply model of
an educational organization) and the demand model formed by the labour market. This trend is sup-
ported by the shift to the new generation educational standards (FSES 3++)".The results of the study
can be extrapolated to the practice of more than 200 educational institutions with state accreditation
in the educational programme 42.03.01 “Advertising and Public Relations”, and solve the problem
of preparation of a specialist, professionally demanded in the labour market.

Conclusions. The authors offer the wording of corporate PR-specialist professional competencies,
developed by the information-technology subjects; the structure-functional scheme of the “Informa-
tion Technologies in PR-activities” academic discipline is given and the scope of practical exercises
and laboratory works; aimed at forming the presupposed professional competencies is detailed.

Keywords: information technology, PR-activities, professional competencies, public relations spe-
cialist, communications, educational standard
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PR-CNELNAITUCTA
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AHHOTayna

AkTyanbHocTb. CoBepLUEHCTBOBAHME POPM M METOAO0B NOAroTOBKM PR-cheumanucToB B COBpe-
MEHHOM MUpe CTAHOBMTCS BCE 6oiee BOCTPEOOBAHHbIM. IN(EKTUBHON aNbTEPHATUBON NaHAEMUM
«KNMNOBOr0>» MbILLNEHUs, 06 ONACHOCTI KOTOPOIA npeaynpexaan Mpe3naeHT B NNaHOBOM [OKY-
meHTe (PacnopsbkeHun Ne 203 ot 09.05.2017 «O Ctpaterun pasButust MHOPMALMOHHOIO 06LLie-
cta B Poccunckon ®epepaumn Ha 2017-2030 rofbl»), aBTOPbI CHATAIOT NPUBUTUE 0OYHAOLLMMCS
KOMMYHUKATUBHO-YNPABNEHYECKMX U MHOPMALMOHHO-aHANUTNYECKNX 3HAHWUIA 11 HABbIKOB B MPO-
Lilecce 06y4eHus.

Llenb gaHHoro mccnefoBaHWs 3aKnNiO4YaeTCcs B OCBELLEHN BONPOCOB, CBA3AHHLIX C Pa3paboTKOi
TEMATU4ECKOr0 HanoHEHMS Y4e6HbIX OMCLMNANH UHGYOPMALMOHHO-TEXHONOMNYeCKOro 6510Ka ans
noarotosku PR-cneumnannctos (HanpasneHue noarotoBku 42.03.01 «Peknama n cBa3n ¢ obLue-
CTBEHHOCTb0»), 06ecneyqnBatoLLIMX (DOPMUPOBAHME HE TONbKO U He CTONbKO YHUBEPCAMbHbIX,
CKOMbKO NPOMECCUOHANbHBIX KOMNETEHUWIA. [N AOCTVMKEHMS 3TOR Lienn HeoO6X0AMMO UCCneao-
BaTb NPOCTPaHCTBO PR-B3ammopeiicTBus, popmupyemoe Kak 6U3Hec-nHTepecamu, Tak 1 HopMma-
TUBHbIMI JOKYMEHTaMU.

MeTopabl uccnepgoBanus. lccnenosanne NpoBeAEHO HA OCHOBE WHDOPMALMOHHOTO MOAENMPOBAHMS
npoctpaHcTea PR-B3anmofencTBus (KOMMYHULMPOBAHUS) U CUCTEMHOIO aHann3a MH(OPMALMOHHO-
TEXHONOrMYECKOro cpesa aedTenbHocTM PR-cneunanucTa. AHanu3 AeiicTBYOLWMX HOPMATUBHBIX A0-
KYMEHTOB B PR-MHAYCTPUM, MPOEKTOB 1 aHANMTUYECKIX MaTepManos NpogeccuoHanbHO-0pUeHTUpO-
BaHHbIX COOBLLECTB 06ECMEYNN aKTYaNIbHOCTb M MPAKTUYECKYO LIEHHOCTb NONYYeHHbIX PE3yNbTaToB.
HayyHas HOBUM3HA U/uMNM TEOPETHYECKAA U/UNK NPAKTUYECKas 3HAYMMOCTb. B yacTy, KacaroLeiics
NH(OPMALMOHHO-TEXHOMOMNYECKON NOArOTOBKI OYAYLLINX CNeLuanncToB, pe3ynsraTbl CCen0Ba-
HUS NO3BONSAKT ONTUMU3NPOBATL NMPOLIECC NPOGECCMOHANbHOro 06pa3oBaHmns AN NPeoaoNeHNns
«pa3pbiBa» Mexy akageMn4eckon MOJenbto BbiMyCKHMKA (MOAENb NPeanoXeHns 06pa3oBaTtenb-
HOIi OpraHu3auuu) n MOAenbH cnpoca, PopMUPYEMOil PbIHKOM TpyAa. 3TOT TPeHA NOAKPEennéH
nepexojom K 06pasoBaTelibHbIM CTaH4apTam HoBoro nokosieHus (Proc BO 3++). Peaynbrartsl uc-
C/lel0BaHMA MOTYT ObITb 3KCTPaNosMpoBaHbl B NpakTuky 6osee 200 06pa3oBaTesibHbIX OpraHn3a-
LA, UMELOLLMX FOCYLAPCTBEHHYIO aKKpeauTaLMio no HanpasneHnto nogrotosku 42.03.01 «Peknama
11 CBA3M C 0OLLECTBEHHOCTBIO>» 1 PeLLatoLLMX 3a4aqy DOpMMpPoBaHMsS NpodeccroHanbHo BOCTpe6o-
BAHHOr0 Ha pbIHKe TpyAa cnewuuanucra.

BobiBogbl. [peanoxkeHa hopMynnmpoBka NpoteccMoHanbHbIX KOMNETEHLWUA A1 KOPNOPaATUBHOMO
PR-cneunanncta, popMnpoBaHne KOTOPbIX OCYLLECTBNSAETCH Y4eOHbIMU AUCLUNAUHAMN UHAOP-
MaLOHHO-TEXHONIOrMYECKOro 6/10Ka, NPesioKeHa CTPYKTYPHO-(DYHKLMOHANbHAsA cxeMa y4e6HON
ancunnuHel «HpopMaLMOHHbIe TexHONorun B PR-aeATeNbHOCT» 1 feTannM3npoBaHa TemMaTtika
NPaKTUYECKMX 3aHATUIA 1 NaBoPaTOPHbIX PaboT, HanpaBMeHHbIX Ha (HOPMUPOBAHME Mpefiaraemblx
NpoeccnoHanbHbIX KOMNETEHLNIA.

KntoyeBbie cnoBa: VHHOPMaLMOHHbIe TexHonornu, PR-aeaTeNbHOCTb, NPOdeCCMOoHanbHbIe Komre-
TEHLWN, CMeLmManuncT no cBA3SM C 06LLECTBEHHOCTbO, KOMMYHUKaLWI, 06pa3oBaTebHbIA CTaHAaApT.
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INTRODUCTION

Nowadays the scope and nature of in-
formation technology application in busi-
ness and administration is comparable to
the application of special knowledge within
the subject area, which causes revision of the
role of information technology disciplines in
the development of professional competen-
cies and, consequently, their place in educa-
tional programs [1; 3; 4; 9].

The overall trend on strengthening the
information technology component of pro-
fessional activities, under the Strategy for the
Development of Information Society in the
Russian Federation for 2017-2030 ', is valid
for the PR-industry. The main objectives of
PR-activities are to build a company’s image
and reputation, as well as to provide infor-
mation support for its operations.

In the context of the PR functioning,
communication building should be seen as
an information technology activity associ-
ated with the implementation of information
processes: search, processing and analysis
of information, synthesis of content and its
external transmission. At the same time, the
communicative management should cover
all sectors of intergroup communication —
commercial, social, public [5].

According to Rosobrnadzor, there are
currently 203 educational institutions with
state accreditation for 42.03.01 Advertising
and Public Relations.

THE MAIN PART

The goal of this article is to discuss the
development of thematic content of informa-
tion-technology disciplines for the training
of PR-specialists (educational programme
42.03.01 “Advertising and Public Relations”),
which provides the development of not only
universal, but also professional competence.

Objectives

In order to achieve this goal, it is neces-
sary to research the PR-interaction formed

! Presidential Decree No. 203 of 09.05.2017 “On the
Strategy for the Development of Information Society
in the Russian Federation for 2017-2030".

by both business interests and regulatory
documents; to perform its “plane” projection
defined by the “coordinate” axes: types of
professional activity and professional tasks.
It is the framework of this projection within
which a road map of professional competen-
cies development should be designed, and
on its basis, the content of academic disci-
plines should be defined (regarding the in-
formation-technology disciplines).

Regulatory and methodological frame-
work for the study. The Federal State Educa-
tional Standard of Higher Professional Educa-
tion for the Educational Programme 42.03.01
“Advertising and Public Relations” (Qualifica-
tion (Degree) “Bachelor”)” (hereafter - FSES
HPE 42.03.01) sets only universal and gen-
eral professional competencies, in particular,
those of information technology nature:

- the ability to conduct search, critical
analysis and synthesis of information, and
apply a systematic approach to problem solv-
ing (UC-1);

— the ability to apply modern technical
means and information and communication
technologies in professional activity (BPC-6).

The educational standard does not for-
mulate professional competences, referring
to “relevant” professional standards and la-
bour market requirements for specialists in
the relevant field. Such approach features
the new FSES HPE 3++. Nowadays there is
no professional standard for a “Public Rela-
tions Specialist” approved by the Ministry of
Labour and Social Protection of the Russian
Federation (Ministry of Labour of Russia)
(fig. 1), though a draft standard has been
proposed by the Russian Public Relations
Association®.

2 Order of the Ministry of Education and Science of
the Russian Federation on 08.06.2017 No. 512 “On
Approval of the Federal State Educational Standard
of Higher Professional Education for the Educational
Programme 42.03.01 “Advertising and Public Rela-
tions™" (Qualification (Degree) “Bachelor”).
Non-commercial partnership “Russian association of
Public Relations” (RAPR) - a professional association
of those involved in PR-activities. Available at: https://
www.raso.ru/profstandart.php (accessed: 10.10.2021).
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Fig. 1/ Puc. 1. Data bases of the Ministry of Labour “Professional standards” / Bassr janHbIx MUHTpYyna

«ITpodeccnoHanbHbIe CTAH/APTHI»

Source: Official website of the Russian Ministry of Labour.
Available at: https://profstandart.rosmintrud.ru. (accessed: 10.10.21).

The professional standard “Information
Resource Specialist” is recommended by
FSES HPE 42.03.01' (paragraph 3.4 of FSES
HPE 42.03.01). It's noteworthy that this
standard focuses on information and com-
munication technology specialists (RCO
code Ne 010-2014-25)% Whereas public rela-
tions specialists (RCO code 010-2014-2432),
are classified as “Professionals in business
and administration”

Research results

In order to formulate the professional
competences (related to information tech-
nology) of a public relations specialist, let us
compare the demands of the PR labour mar-
ket (www.hh.ru, www.rabota.ru, www.su-
perjob.ru) with the “Information Resources
Specialist” professional standard (tabl. 1).

Thus, as far as the information support
for company activities (information support
for business processes) and building com-
munications with consumers (B2C commu-
nications) are concerned, the “Information
Resource Specialist” professional standard
meets labour market demands of PR special-
ists. Nevertheless, it is not designed to deal

! Order of the Ministry of Labour and Social Protection

of the Russian Federation of 08.09.2014 no. 629n “On
Approval of the Professional Standard “Information
Resource Specialist™

Russian Classification on Occupations (RCO) 010-
2014, adopted and enacted by Order of Rosstandart of
12.12.2014 no. 2020-st.

with the image and promotion of a company
in the B2B and B2G communication sectors.

However, the specificity of PR activities is
in their multifaceted nature’ [6]. In particular,
the information-technology control of this
activity should be considered from the logical
levels of construction view point (tabl. 2).

The information and communication ca-
pabilities of the Internet allow us to charac-
terize the informational PR-interaction field
as a virtual [7], to put the PR-industry on the
rails of the digital economy®.

The new generation of educational stand-
ards provides educational institutions with
freedom of the educational programs “de-
velopment” and, first of all, this refers to the
establishment of professional competences.

The Qualification reference book for the
inquiry of managers, specialists and other
employees reveals professional tasks of PR-
specialists through the wording of their job
responsibilities® and allows to determine the

* Classification of PR activities in Russia. Electronic re-
source of the Russian Academy of Public Relations.
Available at: http://pracademy.ru (accessed: 10.10.2022).
bapnykosa E. ITudposoit PR-cepsuc. Kak T-cepsucet
moMorarT yrnpasnATh PR-mpomeccamu? Available at:
https://prexplore.ru/prtech (accessed: 12.06.2021).

Qualification Reference Book for the Inquiry of Manag-
ers, Specialists and Other Employees (approved by the
order of the Ministry of Labor and Social Protection of
21.08.1998, No. 37); Unified Qualification Reference
Book for the Inquiry of Managers, Specialists and Other
Employees (approved by the order of the Russian Ministry
of Health and Social Development of 10.12.2009 No. 977).
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Table 1/ Tabnuya 1

Comparison of labour market requirements for a PR-specialist and generalized labour
functions of an information resource specialist / CpaBHeHue Tpe6oBaHMII pIHKA TPyAa
K CIEIVIATNCTY 110 CBA3AM C 00LIeCTBEHHOCTBIO M 0000IIEHHBIM TPYAOBBIM (PYHKIMAM

CHenMaIiCTa o MH(PpOPMALMOHHBIM pecypcaM

Functional map of PR-activity type

Generalized labour market requirements

Generalized job functions according to the “Informa-
tion Resource Specialist” professional standard

Development and implementation of a PR-
strategy to build and maintain a positive image
of the organization

Content management of the official website
and social media (creation, publication, pro-
motion)

Creating and editing of information resources:

- writing of informational material for the website;
- edition of information on the website;

- regulatory control over website content;

- maintaining news feeds and social media presence

Building of communications with targeted
audience (B2C communications), media and
bloggers, advertising agencies and business
contractors (B2B communications), authori-
ties (B2G communications)

Creating and editing of information resources:

- moderating discussions on the website, forum and so-
cial media;

Management of information resources:

- an analysis of the information needs of visitors to the
website;

- support of the website modernization and promotion
processes

Source: compiled by the authors according to the analysis of the labour market requirements
for PR-specialists and the “Information Resource Specialist” professional standard
(approved by Order No. 629 n of the Russian Ministry of Labour dated 08.09.2014).

Table 2 / Tabnuya 2

The structure of the information interaction space of the company’s
PR-service / CTpykTypa MH(}pOPMAIIOHHOTO IPOCTPAHCTBA B3anMopeiicTBuA PR-cny>x05b1

KOMIIaHNN

Level

Types of professional activity

Professional tasks

Missions (strategic goal

organizational and

- development of a company promotion strat-

(functional scheme for

achieving the goals re-

vealing and character-
izing the mission)

designation) managerial egy;
forward-looking and - SMM-strategy building;
analytical - objectives formulating other than profit-
making (environment, charity, sponsorship,
social commitment);
Roles marketing - shaping of the corporate culture;

information technology
market research

- working with target audience on electronic
platforms: communication, subscribers at-
traction and account activity maintenance,
account moderation, processing of negative
reactions;

- internet marketing tools applying: parsers;
Mind Map; social media monitoring
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Oxonuarue ma6i. 2

Capabilities (control-
lable factors and re-
sources)

information technology
marketing

advertising and information

- automation of data collection and system-
atization (parsing, social media monitoring),
creation and use of Mind Map;

- creating and structuring of the organization’s
web resources;

- content management, its uniqueness protec-
tion;

- promotion opportunities through public re-
porting implementation;

- business identification means applying;

- advertisement customation to the target au-
dience

Behaviour (conducting
tactics) rial

organizational and manage-

forward-looking and analyti-

- corporate governance standards;
- communication channels filling and devel-
opment (SMM);

environment, govern-
ment regulators)

cal - building of effective interaction patterns
with competitors, counterparts, customers;
- social responsibility of a company
Environments (external communication - interaction with the authorities

information technology

- interests lobbying

— participation in business or professional as-
sociations

- collaboration with bloggers, opinion leaders,
use of viral marketing

Source: compiled by the authors according to the analysis of the labour market requirements
for PR-specialists and the “Information Resource Specialist” professional standard
(approved by Order No.629n of the Russian Ministry of Labour dated 08.09.2014).

following professional competencies (for
training of a corporate PR-specialist):

— the ability to provide information and
advertising support for business activities;

— the ability to provide communicational
management in order to create a sustainable,
positive public perception of the organization;

— the ability to interact with public ad-
ministration on an e-government platform
when dealing with and resolving issues re-
lated to the organization’s activity.

Conclusion

The abovementioned competences, as far
as knowledge and skills are concerned, are
formed by means of practical exercises and
laboratory works according to Table 3 [8].

According to the abovementioned state-
ments and the FSES HPE 42.03.01 the au-
thors offer a structure-functional scheme
for the thematic content of the “Informa-

tion Technologies in PR” subject curriculum
(fig. 2).

The developed structural and functional
scheme (fig. 2) covers:

- the field of professional activity is adver-
tising and public relations (paragraph 1.11 of
FSES HPE 42.03.01);

- the following types of professional
tasks-project, marketing (paragraph 1.12 of
the FSES HPE 42.03.01).

The discipline “Information technolo-
gies in PR activity” should be focused on
students’ mastering of special tools for
tackling real problems related to profes-
sional activity'. Studying of such a toolkit
without sufficient “immersion” in the sub-

' AKOS Memorandum on Methods for assessing the
quality of PR-activities (KPI). Electronic resource of
the Association of Consulting Companies in the Field
of Public Relations (AKOS). Available at: http://www.
akospr.ru/standarty-industrii/kpi (accessed: 12.06.21).
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Table 3 /Tabnuya 3

Formation table of professional competencies / Tabnuia npogeccuoHanbHbIX

KOMTIE TEHITUTL

Professional competences

Topics for practical exercises and laboratory
work

The ability to provide informa-
tion and advertising support for
business activities

- creation and registration of information objects for business indi-
vidualization;

- HTMLS5 and CSS3.Modern web-development means;

- Internet -marketing in search engine: SEO website optimization;

- Internet marketing in contextual advertisement: Yandex.Direct and
Google Ads;

- the basis of website analysis (web-analytics). Yandex.Metrika and
Google Analytics;

- search and processing of statistic information for projects imple-
mentation in the PR-field;

- marketing methods aimed at creating of a unique brand. Identity
development

The ability to provide commu-
nicational management in order
to create a sustainable, positive
public perception of the organi-
zation

— use of the platforms of professionally oriented communities to im-
plement the PR-function;

- information processing for business interests lobbying. Information
technology for public discussion and examination of draft regulations;
- processing and visualization of information in a company’s corpo-
rate identity creation;

- use of social media and blogs to communicate with target audiences
(consumers)

The ability to interact with pub-
lic administration on an e-gov-
ernment platform when dealing
with and resolving issues related
to the organization’s activity

- information technologies to provide organization with access to e-
government information systems;

- information Technology electronic document management in a
company’s communication management;

- business information processing for system changes management in
the business environment;

- information technology for disclosure of information about a legal
entity

ject area of professional activity. Therefore,
students should not study this profession-
ally oriented information technology dis-
cipline before the third year of a Bachelor’s
degree (sixth semester) [2].

Source: author’s data.

“Information Technologies in PR-activi-
ties” allows shifting from rigid specializa-
tion to diversification of skills and abilities.
The combination of professional compe-

In this case tencies to work at the intersection of func-
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of the academic discipline “Information technologies in PR-activity” / CrpykTypHO-(yHKIIOHa/IbHAS
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Source: author’s data.

tions (advertising and marketing, business possession of analytical skills become a
administration, information technology), competitive advantage of PR specialist in
the ability to “combine” knowledge, the the labor market.

Cmamovs nocmynuna 6 pedaxuuio 16.07.2021
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